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Users register to participate in interactive incentive program 
and input acceptable incentive parameters 




r 


Program Server receives/stores registered users' incentive 
information and charges registered users a registration fee 






Program manager sets period of incentive program 
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Program manager applies actual incentives parameters to 
incentives information associated with each registered user to 

determine those registered users who qualify to receive the 
incentive and those who do not qualify to receive the incentive 
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Program manager notifies the qualified registered users of the 
actual incentive and makes rebate available to the registered 
users 



Program manager notifies the non-qualified registered users of 
the actual incentive and offers the opportunity to participate in 
the incentive program based on the actual incentive 
parameters 
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Qualified registered users purchase product associated with 
incentive, e.g., automobile 



YES 



138 



142 



Mon-qualified registered users^ 

decide whether to become 
qualified by participating in the 
program based on the actual 
incentive parameters 

NO 



Qualified registered users receive actual incentive and are 
reimbursed the amount of the registration fee 
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Program manager refunds non-qualified registered users their 
registration fees 
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Fig. 4 



Program manager receives information regarding interactive 
incentive and presents incentive offer to users 
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Program manager sets specific period during which users may 
commit to participating in the incentive program 
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Program server receives/stores registered users' indication of 
interest to participate in the incentive program 
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Program manager applies a rules-based routine to analyze 
registered user information 
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Registered user information received by manufacturer, 
manufacturer applies rules-based routines to analyze 
registered user information 



Program manager determines 
whether to proceed with incentive 
and if so sets actual incentives 
parameters 



YES 



NO 



Terminate incentive program 



Program manager notifies registered users of the actual 
incentive and makes rebate available to qualified registered 
users, offers non-qualified registered users the opportunity to 
accept the terms of the actual incentive 




Manufacturer communicates actual incentives parameters to 
program manager with notification instructions 



220 



Qualified registered users purchase product associated with 
incentive, e.g., automobile 
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Qualified registered users receive actual incentive and are 
reimbursed the amount of the registration fee 
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Fig. 5 



Manufacturer posts incentive program at central server, 
incentive presented to users via network 
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Users register for incentive 



244 



Program server charges registered users registration fee to 
participate in incentive program 



246 



Program manager makes incentive available to user 
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Qualified registered users purchase product associated with 
incentive, e.g., automobile 
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Qualified registered users receive actual incentive and are 
reimbursed the amount of the registration fee 
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Fig. 6 



Manufacturer posts plurality of incentives at central server, 
incentive presented to users via network 
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Users access website maintained by central server to view 
incentives posted by manufacturer 
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User access to incentives limited to a subset of all incentives 
posted by manufacturer based on user profile data 
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User registers for an incentive from the subset of incentives 
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Program server charges user a registration fee to participate in 
the incentive program 
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Program manager makes incentive available to user 
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Qualified registered users purchase product associated with 
incentive, e.g., automobile 
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Qualified registered users receive actual incentive and are 
reimbursed the amount of the registration fee 
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Fig. 7 
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Manufacturer posts new incentive or modifies existing incentive 
at central server and sets/revises term of incentive 
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Program manager monitors sales, volume of incentive 
registrations, and other incentive related data and passes along 
data to manufacturer 
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terminate 
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Terminate incentive program 



Program manager/manufacturer 
determines whether to continue, 
terminate, or modify the incentive 
based on the monitored user 
information 



continue 



modify 
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Continue offering incentive based on current incentive 
parameters 
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Terminate incentive program at end of term 
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Fig. 8 



Users register to participate in interactive incentive program 
and input acceptable incentive parameters 
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Program Server receives/stores registered users' incentive 
information and charges registered users a registration fee 



Program manager sets period of incentive program 
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Program manager determines 
whether to proceed with incentive 
and if so sets actual incentives 
parameters 



YES 



> Incentive program terminated 



Program manager applies actual incentives parameters to 
incentives information associated with each registered user to 

determine those registered users who qualify to receive the 
incentive and those who do not qualify to receive the incentive 
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Program manager notifies the qualified registered users of the 
actual incentive and makes rebate available to the registered 
users 



Program manager notifies the non-qualified registered users of 
the actual incentive and offers the opportunity to participate in 
the incentive program based on the actual incentive 
parameters 
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Qualified registered users purchase product associated with 
incentive, e.g., automobile 



YES 
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wi-qualified registered usefc 
decide whether to become 
qualified by participating in the 
program based on the actual 
incentive parameters 

54 X nc 



Qualified registered users receive actual incentive and are 
reimbursed the amount of the registration fee 




Program manager refunds non-qualified registered users their 
registration fees 
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